
LG Floors: where good 
design meets good for 

the environment.
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Where the  
passionate designer 

and the  
committed 

environmentalist 
can be one  

and the same.

Take your green design to the next level. Call LG Floors today.
Boost your LEED score with a flooring solution that  

adds more value and always wins style and design points.  

Contact LG Floors at 888.543.5872 (888-LG FL-USA).

www.lgfloors-usa.com

920 Sylvan Avenue 

Englewood Cliffs, NJ 07632 

ph: 888.543.5872 (LGFL-USA) 

Fax: 201.408.1027 

www. lgfloors-usa.com 

Email: support@lgfloors-usa.com 

Samples: 888.543.5872, x-1 

Tech Support: 888.543.5872, x-2

Mixed Sources
Product group from well-managed
forests, controlled sources, and
recycled wood or fiber

www.fsc.org Cert no.SGS-COC-2420
© 1996 Forest Stewardship Council

This catalog is printed on paper that is FSC-certified, Rainforest Alliance-Certified,  
10% recycled from post consumer waste, elementally chlorine free, and carbon neutral.



Designing Responsibly For People We believe every product 

— flooring or otherwise — should be kind to 

the humans who live and work with it every 

day. Our vision is to create flooring solutions 

that keep work and living environments safe 

and pure, and free of compounds that may 

pose risks to us and future generations.

For the Planet We recognize that 

as citizens of the earth, we should tread 

lightly and do our utmost to preserve the 

waters, soils and air that we all share. We aim 

to create products that delight the eye and 

improve our surroundings, without leaving  

a mark on our world.

For Profit We understand reality. We 

want our clients and end-users to prosper, 

with eco-friendly products that perform as 

well as, or better, than less desirable legacy 

products. We want the economics to work, 

and surpass the old ways of doing things.  

And we want to give designers the freedom  

to create compelling spaces, with products 

that make sense on the bottom line and in  

the environment.

The Next Level in Green Flooring  
In pursuit of our goal to become the most preferred 

flooring brand in the world, LG Floors is breaking 

new ground in the quest for sustainability and 

environmental performance.

A new approach to post-consumer 
recycling Up to now, recycling and re-

manufacturing post-consumer flooring has proved 

an elusive goal. Post-industrial recycling is relatively 

easy. We have been doing that for years. But the way 

resilient flooring is typically installed and used, it has 

been impractical to recover and recycle materials. 

The key problem is the fact that resilient flooring 

is installed with adhesives that make recovery and 

recycling difficult. 

LG has discovered several ways to incorporate post-

consumer content into resilient floor covering, by 

actually removing existing  flooring — our own as well 

as that from other companies — and incorporating it 

into newly manufactured flooring.

The result: Flooring materials that include 

significant quantities of post-industrial and  

post-consumer materials.

LG Floors Recycled Contents:
Naturelife™ 20 %   |  Artwalk™ 29 %     
Deco™ Wood 16 %  |  Deco™  Stone 16 % 

 

At LG Floors our commitment to the environment is far more than a 

policy or a program.  It is built into the way we do business, it is who 

we are as a company.  It is how we think as your partners in design, 

in creating spaces to work, live and play.  Our approach is founded on 

three key elements: People, Planet, Profit.

LEED NC 2.2 & CI 2.0 Rating System 

MR 4.1  Post Consumer 10% (post-consumer  
+ 1⁄2 pre-consumer)

MR 4.2   Post Consumer 20% (post-consumer  
+ 1⁄2 pre-consumer)

EQ 4.1   Adhesives and Sealants SCAQMD  
Rule #1168

EQ 4.3   FloorScore Certification is now recognized 
as a substitute established originally 
through a CIR - Credit Interpretation 
Request

ID 1.1   Green Housekeeping Innovation Credit 
(inquire within) borrowing from LEED  
EB IEQ 10.3

LEED EB 2.0 Rating System 

MR 2.1   Optimize Use of Alternative Materials 
Post Consumer Recycled Content

MR 3.1   Optimize Use of IAQ Products,  
A.) Adhesives & Sealants SCAQMD  
Rule #1168

MR 3.2   Optimize Use of IAQ Products,  
C.) FloorScore Certification in lieu of CRI

MR 4  Sustainable Cleaning Products  
and Services

IEQ 10.3   Green Cleaning - Low Impact 
Environmental Policy 

LEED Schools, NC & Major Renovations  
Rating System 

MR 1.3  Maintain 50% of Interior Non-Structural 
Elements 

MR 4.1  Post Consumer 10% (post-consumer  
+ 1⁄2 pre-consumer) 

MR 4.2  Post Consumer 20% (post-consumer  
+ 1⁄2 pre-consumer)

EQ 4  Option 1 – Adhesives and Sealants SCAQMD 
Rule #1168 

IEQ 4  Option 3 – Flooring Systems – CA 1350 

ID 1.1  Green Housekeeping Innovation Credit 
(inquire within) borrowing from  LEED  
EB IEQ 10.3 

LEED Retail, NC & Major Renovations  
Rating System 

MR 1.3  Maintain 50% of Interior  
Non-Structural Elements 

MR 4.1  Post Consumer 10% (post-consumer  
+ 1⁄2 pre-consumer) 

MR 4.2  Post Consumer 20% (post-consumer  
+ 1⁄2 pre-consumer) 

IEQ 4  Option 1 Adhesives and Sealants 
SCAQMD Rule #1168 

IEQ 4  Option 3 Flooring 
FloorScore Certified 

ID 1.1  Green Housekeeping Innovation Credit 
(inquire within) borrowing from  LEED  
EB IEQ 10.3 

A Superior LEED Scorecard


